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Our Corporate Tagline

Innovation Delivered.

There are two core components of our new brand 
positioning:

Being smart, thoughtful, a step ahead of the 		 −−
	 marketplace by pulling from years of experience and 	
	 understanding industry trends

Being focused on attending to customer needs and 	−−
	 delivering on our promises

Positioning
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Artwork
Digital files with .eps extensions should be used for 
printed materials. Those with .jpg extensions should 
be used primarily for on-screen viewing. Please consult 
your vendor for their preferred file format before 
submitting artwork for production. Electronic files for 
the Diebold logo are available online at: http://www.
diebold.com/brandmanual/downloads.htm 

Application Sizes
The minimum application size for the Diebold logo is 1.0 
inch or 2.54 centimeters. The length is measured from 
the left side of the “D” to the right side of the ® mark

Diebold Logo Properties and Limits
The Diebold logo should occupy its own space. Always 
maintain a generous “safe” area equal to half the 
height of the “Diebold” in the logo on all sides of the 
logo. Note the clearly defined spacing limits in the 
examples.

Logo Color Options
You have three basic options from which to choose: 

All-Diebold blue version−

All-black version−

Reversed version, in which the entire logo is shown in −
white against a dark background; it is also acceptable 
for the logo to appear reversed on surfaces such as 
wood, granite and chrome.

Logos without tagline

.5x min.

.5x min.

.5x min.

.5x min.

x 2.54cm min.

.396875cm min.

1.0" min.

.15625" min.

A P P L I C AT I O N S I Z E S CO LO R O P T I O N S
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Artwork
Digital files with .eps extensions should be used for 
printed materials. Those with .jpg extensions should 
be used primarily for on-screen viewing. Please consult 
your vendor for their preferred file format before 
submitting artwork for production. Electronic files for 
the Diebold logo are available online at: 
www.diebold.com/brandmanual/downloads.htm

Application Sizes
The minimum application size for the Diebold 
“Innovation Delivered.” logo is 1.0 inch or 2.54 
centimeters. The length is measured from the left side 
of the “D” to the right side of the ® mark.

Logo Color Options
You have three basic options from which to choose:

All-Diebold blue version with tagline−

All-black version with tagline−

Reversed version with tagline, in which the entire logo −
is shown in white against a dark background; it is also 
acceptable for the logo to appear reversed on 
surfaces such as wood, granite and chrome.

Logos with tagline

.5x min. .5x min.

x

.5x min.

.5x min.

1.0" min.

.15625" min.

2.54cm min.

.396875cm min.
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A compact version of the logo has been 

created. Although this smaller logo appears 

to be a shortened version of the full-size 

logo, it is, in fact, a different design. Note 

the graphic element on the right that 

“caps” the “D” and solidifies the entire 

design. This compact version of the logo 

is only applicable for software usage and 

icons. You must obtain approval for use 

of the logo for software materials through 

Corporate Communications. Please contact 

the Corporate Communications department 

for questions on all other potential uses or 

applications. 

Artwork
“D” Mark artwork can be acquired by contacting the 
Corporate Communications department.

Rule
You have three basic options from which to choose:

All-Diebold blue version−

All-black version−

Reversed version, in which the entire “D” Mark is −
shown in white against a dark background.

“D” Mark Proportions and Limits
Always maintain a generous “safe” area equal to half 
the height of the “D” in the logo on all sides of the 
logo. Note the clearly defined spacing limits in the 
examples.

In addition, the standard Diebold logo and the 
“D” Mark are never to be used together or in close 
proximity to each other.

“D” Mark logo

.5x min.

x

.5x min..5x min. .5x min.
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Diebold Logo Use
For approved logo usage, please refer to the previous 
pages.

Diebold Logo Misuse
Never use anything but the approved and provided 
logo.

Never attempt to create your own Diebold logo.−

Never reproduce the logo in non-approved colors.−

Never stretch or alter the logo’s proportions. −

Never enlarge or reduce the artwork beyond the next −
size provided.

Never attach anything to the logo.−

Never use part of the logo; it is an integral unit, always −
keep it whole.

Never use the logo as part of a sentence or phrase.−

Never alter the horizontal orientation of the logo. −

Never use the logo in a crowded space. −

Never print on top of the logo.−

Never use the logo as a watermark.−

Incorrect logo treatments

You are the “heart” of 
the     brand.


